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HISTORY

INDUSTRY LEADERS 
OUR TEAM IS THE MOST KNOWLEDGEABLE AND 

PROFESSIONAL ON RURAL AMERICAN ISSUES

JANET ADKISON
WASHINGTON, D.C. BUREAU CHIEF /
NAFB PRESIDENT - 2014

MARK OPPOLD
NEWS DIRECTOR / 
NAFB PRESIDENT - 2013

Farm broadcaster Janet Adkison, took her step into farm broadcasting  
shortly after college. Janet joined the Rural Media Group in the  

spring of 2013 as a market reporter and radio host for RURAL RADIO on 
SiriusXM Channel 80 and RFD-TV. Earlier this year, she moved to the east 

coast to serve as RFD-TV’s Washington, D.C. News Bureau Chief. 
Throughout her career Janet has also been involved in the National Association of Farm Broadcasting 
(NAFB). The organization’s membership strives to keep rural residents and the farm sector up to 
date on issues that impact their everyday activities. Currently, Janet is serving as NAFB President.    

The foresight of the FCC results in the launch of RFD-TV, which spawns an international rural 
network, a second family oriented television network, a magazine, a theatre, and a 24/7 
national radio network devoted to agribusiness and the western lifestyle  

Mark Oppold is a five-year staff member of Rural Media Group 
and brings 40-years of experience to the team in Nashville. You can 
see his daily broadcast on Market Day Report and other rural news 
programming on all of the hot topics in the industry. Mark has worked 
for radio and television stations in Iowa and Missouri before joining  
RFD-TV. In 2010, he was awarded the New Holland Oscar in Agriculture Award for his documentary 
on the floods in Tennessee and has just recently completed a term as the National Association 
of Farm Broadcasting President. 

1992 – 2000: All efforts to establish RFD-TV were unsuccessful due to carriage barriers
March 2000: RFD Communications, Inc., is formed as a non-profit  501(c)3 corporation
December 2000: DISH Network launches RFD-TV after it qualified as a public interest 
channel following the FCC guidelines in the 1992 Cable Communications Act
March 2002: DIRECTV launches RFD-TV as public interest channel under the same guidelines
2003: RFD-TV launches RFD-TV The Magazine
2006: RFD-TV opens RFD-TV The Theatre in Branson, Missouri
2007: Due to viewer requests for rural news, the desire to seek urban cable distribution, 
RFD-TV is converted to a for-profit entity
Master affiliation agreements are signed with Comcast, Time Warner, Cox, Verizon FiOS, 
Charter, DISH Network, DIRECTV, Mediacom, Bresnan and other MVNOs
2009: RURAL TV launches in the United Kingdom  as the first international rural channel, 
which can now be seen worldwide online through The Country Club 
2012: Purchased FamilyNet in an effort to gain access to 15 million urban cable homes
2013: RURAL RADIO on SiriusXM Channel 80 launches and is the first national radio 
network dedicated to agribusiness and western lifestyle
2014: RFD-TV opens news bureaus in Washington, D.C., Chicago, IL and San Paulo, Brazil

FINALLY A DEDICATED
NEWS BUREAU FOR 
RURAL AMERICA 

Broadcast Operations
3201 Dickerson Pike
Nashville, TN 37207

615.227.9292

Corporate Headquarters
9500 West Dodge Road - Suite 101

Omaha, NE 68114
402.289.2085

1992 CABLE COMMUNICATIONS ACT
Section 335 
Direct Broadcast Satellite 
Service Obligations 
47 USC 335 
(b) CARRIAGE OBLIGATIONS FOR NONCOMMERCIAL, EDUCATIONAL, 
AND INFORMATIONAL PROGRAMMING

(1) CHANNEL CAPACITY REQUIRED – The commission shall require, as a condition of any 
provision, initial authorization, or authorization renewal for a provider of direct broadcast 
satellite service providing video programming, that the provider of such service reserve a 
portion of its channel capacity, equal to not less than 4% nor more than 7%, exclusively for 
noncommercial programming of an educational or informational nature



The primary international and online brand 
for Rural Media Group, offering VOD content 

and global programming distribution. RURAL TV produces all of the network’s 
syndicated news programs, including Market Day Report and Rural Evening News. 

The nation’s first 24-hour television network dedicated 
to serving the needs and interests of rural America 

with programming focused on agriculture, equine and the rural lifestyle, along 
with traditional country music and entertainment.

America’s trusted entertainment network dedicated 
to providing responsible, relevant, and entertaining 

viewing choices for today’s diverse family. FamilyNet Television is available 24/7 
in over 27 million households via multiple independent carriers.

FAST FACTS

NETWORKS

AgriBusiness
3.1 million weekly 
impressions P18+

Music & Entertainment 
5.7 million weekly 
impressions P18+

Equine
1.0 million weekly 
impressions P18+

Rural Lifestyle 
2.0 million weekly 
impressions P18+

11.8 MILLION WEEKLY IMPRESSIONS

DAILY RURAL NEWS PROGRAMS

CONNECTING COUNTRY WITH CITY 

I am so proud to announce the 
establishment of the first, international, 
full-time Washington, D.C. news bureau 
dedicated to serving rural North America, and agriculture 
world-wide, simultaneously through Rural Media Group’s 
national networks on television, radio, and the Internet.
It is no secret that our urban-based friends with other  
news organizations have strayed away from covering 
the daily news important to rural interests. If it’s not a 
drought, a disaster, or something bad happening in rural 
America, the story is just not covered. Now, with RFD-TV 
distributed into over 40 million homes on cable/satellite, 
and RURAL RADIO on SiriusXM Channel 80, the void is 
finally filled with a minimum of six hours of daily production 
featured in Market Day Report and the Rural Evening News.
Key to this news operation is covering all the issues from 
Washington, D.C. so important to those who chose to 
live in all the small towns, farms, and ranches that are 
the backbone of this great country. Equally important 
is having this news seen by our urban neighbors who 
depend on rural America for the food and fiber that none 
of us can survive without.  
We invite you to take full advantage of this opportunity 
by connecting with our experienced news team 
headquartered on the 4th Floor at the USDA. Together 
we can make a difference, while giving rural issues the 
exposure that is long overdue.

Patrick Gottsch
Founder

40,110,000
HOUSEHOLDS

11,471,000
WEEKLY IMPRESSIONS P18+

#1 ADULTS 50+
(Audience Composition)

#1 FARMERS & RANCHERS 
(Audience Composition)

#1 C&D COUNTY VIEWERSHIP
(Audience Composition)

#1 TIME SPENT WATCHING 
(Adults 50+ Audience Composition)

Source: Nielsen Media Research,  April 2014, 1Q 2014;  2013 Fall GfK MRI; 
Independent Cable News, January-February 2014

P FAMILY OWNED AND DIRECTED
P 136 EMPLOYEES
P FCC SUCCESS STORY

P LEADER IN RURAL 
PROGRAMING AND 
WESTERN LIFESTYLE

9am to 2pm ET -  The only live, five hour weekday broadcast 
covering rural news, agriculture weather and market reports on all 

commodities, both cash and futures, in half hour wheels. 

7:30pm ET -  The only primetime national evening news broadcast 
recapping the day’s rural news, weather and markets, along with a 

western sports report and a Farm Family of the Day feature. 

One hour “Larry King” Live type program with in-studio guests.  
The format encourages rural companies to showcase their brands and 
products to rural Americans. Viewers are encouraged to interact live with 

the participating company through engaging dialogue and discussion.

The destination for the rural lifestyle, agribusiness news, 
outdoor living, western sports and entertainment. This 24/7 
satellite radio channel, found exclusively on SiriusXM, is the 

home of programming dedicated to the needs and interests of 
rural America.
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