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January 14, 2016

Mr. Lowell C. McAdam
Chairman and Chief Executive Officer
Verizon Communications

RE:  Verizon Customer/Stockholder Pleas

Dear Mr. McAdam; 
 
As a last resort, and at the request of tens of thousands of Verizon customers of FiOS TV, Internet, 
and phone service, along with a number of Verizon stockholders, I am sending you this letter to 
ensure that the serious issues that have developed as a result of Verizon FiOS TV’s notification to its 
customers that it would no longer carry RFD-TV after January 31, 2016 are brought to your attention.  
 
Since Christmas Eve, when FiOS TV first sent an electronic notice to its customers announcing the 
unexpected termination of RFD-TV, Verizon customers have been writing and calling the Verizon 
programming executive offices to plead that this decision be reconsidered. For your review, included 
with this letter are several binders containing a representative sample of the over 36,500 letters and 
calls that have been received to date on this matter from not only FiOS TV customers, but also from 
RFD-TV viewers who have Verizon phone and Internet service, as well as, Verizon public stockholders 
who are outraged by this decision and felt compelled to write to express their own, individual 
comments. 
 
As you will see, these are the most original, heartfelt, and sincere letters that any company could 
possibly receive pointing out that, in their view, a terrible mistake is about to be made that deeply 
moves these Verizon customers to the point that they are writing and calling in such numbers. I doubt 
that such a reaction was not anticipated by the FiOS TV programming executives. Not only is it clear 
that the majority of these customers will seek to change long-term contracts with FiOS TV if RFD-TV 
is removed, but they will also disconnect and seek other services for those with Verizon land-line and 
wireless phone and Internet, potentially affecting other areas of revenue within your company, too. 
 
I want to stress that this is NOT another one of those rate increase fights between a channel and 
FiOS TV. In fact, after seeing FiOS TV drop Bluehighways TV, the Outdoor Channel, the Sportsmans 
Channel, and The Weather Channel over the past year, I personally flew to New York on July 14 
and met with Bill Binford and Ryan Gillette to unilaterally and proactively offer a 25% discount from 
RFD-TV’s current rates in order to avoid even the possibility of experiencing the same fate as these 
other rural channels. Quite simply, our small independent channel works harder than anyone to gain 
and retain every subscriber. This past year RFD-TV broke the 50,000,000 home barrier by adding 
over 7 million new paid subscribers through ATT U-Verse, Frontier, Mediacom, and Charter. RFD-TV is 
ranked as the 9th fastest growing network in 2015, according to Kagen. Verizon would be the ONLY 
cable company to NOT offer RFD-TV. 
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What has caused this firestorm from Verizon’s customers? To briefly summarize:

1. Loss of Family-Oriented Programming – RFD-TV is one of the last channels offering 24/7 
programming that the entire family can enjoy and be comfortable watching. In 2008, RFD-TV 
made the public commitment to never air a Viagra or Cialis commercial. While other channels 
continue to move away from family-oriented programming, RFD-TV has embraced this 
obligation to the delight of many of its viewers.

2. Loss of Senior Citizen Programming – Nielsen rated, RFD-TV has the oldest average age 
of any cable television network. Again, while other channels seek to get younger audience 
demographics, RFD-TV actually programs to seniors with a variety of traditional music 
& entertainment blocks in weekend prime-time programming featuring gospel, country, 
bluegrass, and even polka music variety shows. Despite being in about half the number of 
homes, RFD-TV’s ratings consistently beat many national networks on basic cable in weekend-
primetime drawing in excess of 400,000 homes for a typical hour. Hee Haw is exclusive and 
RFD-TV’s #1 rated program.

3. Loss of Rural Programming – RFD-TV is the only television network devoted to rural America 
with agricultural and western sports programming. Not only does this serve those who choose 
to live in the small towns, farms, and ranches that make up this great Country, but also is 
designed to bring city and country together again. Everyone eats. There is a growing divide 
between urban and rural America that has developed from urban media no longer covering 
rural issues in their news and entertainment programming. RFD-TV is here to help bridge that 
gap, which is why it is additionally important to remain on “urban clustered” cable systems.  In 
addition, again, many senior citizens in this country living in urban areas grew up on a farm or 
ranch, and RFD-TV is their only tie to staying connected to those days and interests. 

4. Loss of Rural News – On weekday mornings, RFD-TV is a business channel for rural America 
focused on America’s largest industry - Agriculture. While CNBC, MSNBC, Fox Business, and 
Bloomberg focus on the New York stock markets, RFD-TV is covering the commodity markets 
with full time bureaus in Chicago and Washington, DC in our 5-hour Market Day Report.  
Prime time features a half hour RURAL EVENING NEWS with rural news,  agricultural weather, 
commodity market reports, and western sports airing twice each weeknight.  In addition, 
RFD-TV has produced RURAL TOWN HALL featuring each of the presidential candidates being 
given one hour, in prime time, to discuss ONLY rural and/or agricultural issues, produced in 
partnership with Mediacom Cable in Iowa.

5. Long-Term Customer Contracts - On the heals of losing Bluehighways TV, Outdoor Channel, 
the Sportsmans Channel and The Weather Channel, FiOS TV viewers are seeing the potential 
loss now of RFD-TV as an attack on their last “rural” and “senior” channel by Verizon. These 
customers now feel “stuck” with long-term contracts or recent renewals with Verizon, without 
the channels that motivated their subscription. These customers have had enough, and is 
resulting in real threats to disconnect everything Verizon in their home or business, and tell their 
neighbors to do the same. As you all know, rural America and the Senior Citizen markets are 
huge, and Verizon is setting itself up to be viewed as a real villain to these two groups with this 
ill-advised move. Constructively, I would suggest that the New York based FiOS TV executives 
get out of the office more to understand what really motivates Verizon customers to subscriber 
to your services.
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In fairness, this in not just a Verizon issue, but something that RFD-TV deals with all the time as 
corporate America seems to drift farther and farther away from its rural and senior customers. As 
you may know, I was called to testify before Congress at the first Comcast/Time Warner merger 
hearing where Mr. Cohen boldly stated, when asked about why Comcast had dropped RFD-TV in 
their Colorado/New Mexico markets (and replaced us with Al Jazeera America) that Comcast was 
“primarily an urban-clustered cable company. Every rural Congressman, Senator, the DOJ, and the 
FCC took notice of this answer, and RFD-TV’s plight was then understood by all of the above. National 
press also picked up on the RFD-TV/Comcast story, even occupying the front page of the NY Times, 
Wall Street Journal, and other trade publications. Over 93,000 individual letters of support for rural 
programming and RFD-TV were filed with the FCC during the public comment periods for Comcast/
Time Warner and ATT/DIRECTV. Since then:

1.  ATT U-Verse launched RFD-TV and RFD HD to all their 5.4 million subs on their basic service 
in August/2014 after Senator Klobuchar (MN) asked Randall Stephenson “why didn’t U-Verse 
offer RFD-TV?” To his credit, Mr. Stephenson immediately came up to me after the hearing and 
promised to “learn more about this rural channel.” Two weeks later, we had an agreement and 
was launched system-wide a month later.

2. Shortly thereafter, Frontier Communications bought the ATT U-Verse subscribers in Connecticut 
and immediately removed RFD-TV and RFD HD from their programming lineup. Three weeks 
later, due to massive customer demand, Frontier returned RFD-TV and RFD HD to their basic 
system carriage. We now have a close working relationship as RFD-TV news is covering 
Frontier’s America’s Best Communities award city by city and providing national exposure for 
this terrific program for smaller communities.

3. Charter Communications recently launched RFD-TV/RFD HD nationwide on all systems that 
were not carrying the channel. We are optimistic for similar carriage on Time Warner and 
Brighthouse systems post merger. RFD-TV has been publicly supporting this merger on the Hill 
and with a full-page ad in a recent Washington Post edition.

Please take note that some of RFD-TV’s strongest markets are in California, Texas, and Florida.  
Although I understand that the transaction is yet to get formal approval, the sale of FiOS TV systems 
to Frontier could be adversely affected if those customers choose to leave FiOS TV at this time, 
leaving a real mess for Frontier to clean up. 
 
As previously mentioned, RFD-TV offered a 25% rate reduction to FiOS TV on July 14, 2015. 
Mr. Binford never gave me a formal response, which I found confusing as time dragged on. In our 
most recent meeting held December 9th in New York, there was no hint or mention of any impending 
termination.  Instead, discussion about the possible addition of RFD HD being added to FiOS TV 
after the Frontier transaction was completed dominated the discussion with our representative, 
Peter Clifford. Upon contacting Mr. Binford after the Christmas notice, the explanation given for the 
termination was “weak ratings”, something never brought up before.  I pointed out to Mr. Binford that 
Verizon had still not launched RFD HD, and that with other carriers RFD-TV’s ratings were 3 to 4 times 
higher vs. systems that did not offer high-definition.   
 
Let me say that RFD-TV is sensitive to the challenges being faced by the Verizon FiOS TV model 
and economics. Over the past 8 years, I believe that we have done everything possible to be a 
good partner and do our part to earn our keep on the FiOS TV system. If anything, Verizon has 
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the opportunity to hold out RFD-TV as an example of a channel working to solve this problem by 
voluntarily offering a 25% discount to our already low, few pennies a month rate. To continue to drop 
channels at the expense of its customers is not a sustainable model, and undermines subscriber 
confidence that their favorite channels will continue to be offered in the future.  The appearance of 
discriminating against “rural” and “seniors” will be difficult to defend, even with Verizon’s assets. Why 
drop RFD-TV?  What is the real upside? 
 
In closing, I would ask again that you take the time to read the attached comments being made 
directly to Verizon executives. These are not form letters or a petition, but real unfiltered input from 
Verizon’s existing customers in a sincere attempt to earn reconsideration. I have shared similar 
comments with Verizon’s programming executives and DC lobbying firm without any reaction to date.  
You are these customer’s final hope, Mr. McAdams.  
 
I hope that this situation can be addressed and resolved. First of all, for the benefit of these Verizon 
customers, and secondly, I firmly believe that this would be in the best interests for both of our 
respective companies. I hope that you will see this in the same way.   
 
RFD-TV has tremendous credibility with rural America and Senior Citizens. We have worked hard over 
the past 15 years to earn their trust, and can continue to be a valued partner with Verizon to better 
serve these demographics. I stand ready to meet with you in New York, if necessary, or do anything 
possible to get this matter put behind us all.  I am also available via my Verizon wireless phone listed 
below.

Thank you for your consideration and time.

Patrick Gottsch
Founder & President
Rural Media Group, Inc.
RFD-TV/RFD HD/FamilyNet
RURAL RADIO on SiriusXM Channel 147
RFD-TV The Theatre – Branson
RFD-TV The Magazine
49 Music Square West, Suite 301
Nashville, TN  37203
(402) 672-1121 – cell
www.rfdtv.com 

cc:  Verizon Public Relations Department
       Frontier Public Relations Department


